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AUDIOVISUAL INDUSTRY

1. REGIONAL SPECIALISATION

Characterization Audiovisual companies from the entire value chain are represented in Navarra: production 
companies, recording studios, technical suppliers (cameras, sound, lighting...), training 
companies and distributors, which produce content for documentaries, filming and advertising. 
The weight of the sector in the Navarrese economy is not very high at present and companies 
in general are small in size

However, it is an emerging sector with growth potential. In recent years, several animation 
companies have been created and set up in Navarre, one of the areas considered to be a trend 
and which can contribute to the development of qualified professionals

On the other hand, the number of shootings of series on major platforms, as well as feature 
films and documentaries, has increased notably. The variety of landscapes and the tax 
deduction make Navarra an interesting territory. Between 2016 and 2020 the number of 
shootings in Navarra has been 25 % higher than in the previous period. Growth that is 
increasing in 2021. Major production companies such as Tornasol, Mediapro and Netflix have 
operated in the region. This implies a triple benefit: hiring Navarrese companies for technical 
support services for filming, benefit to the Community in economic terms due to the impact on 
hotel and catering services and the visibility of the region, which subsequently attracts tourists

Value chain Companies: 
· Animation companies: Apolo Films, Dr. Platypus & Ms. Bombat, The Think Lab, Rypples...
·  Audiovisual companies: 601 audiovisual productions, Libélulas, Arena Audiovisual,  
Visual Comunicación…

· Sets: Melitón Studios and two more in creation...

Support entities: Nicdo and Navarra Film Commission...

Knowledge entities: ADItech, UPNA, University of Navarra...

Collaboration entities: CLAVNA, NAPAR, REDCAU…

Emerging
initiatives

Strategic Projects:  EMOTIONAL FILMS, for the creation of personalised audiovisual content 
based on the viewer’s emotions

International
collaboration

PIN, agreement table with Wallonia

Partnership Cultural and Creative Regional Ecosystems
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2. STRATEGIC VISION

Vision 2030 An audiovisual industry in Navarra that, through the creation and development of its companies, 
competes in the international market, setting itself apart through its talent, innovation, and the 
richness of its regional environment

FOCUS 
· Strengthen Navarra companies with the capacity to take on large projects
· Improve the positioning of the territory as a location for film shoots and audiovisual activity
· Digital animation and video games niche

Trends The plan to boost the sector at national level wants to turn Spain into the audiovisual hub of Europe

Audiovisual content is growing at a rate close to 20 % per year, with cinema and video being the main 
audiovisual branch. The sector is expected to grow around 5 % in Europe

Transformation from traditional marketing to audiovisual marketing. After the pandemic, the 
development of audiovisual media to replace face-to-face meetings with digital ones is also soared 

Growth of gaming, e-sport and video games

Distribution of content through digital platforms. OTTs are growing rapidly compared to TV, which is 
shrinking its market share. Likewise, pay-per-view business models are growing

Important impact of filming and series on tourism

The relationship with the client is accentuated: analysis of audience data, algorithms to personalise 
the content offer, capture of the reaction of the spectators, etc

Use of tools such as artificial intelligence or virtual reality to achieve effects of greater impact

Increased sharing of structures and means

International
Line-up

The European Commission considers the audiovisual sector to be crucial to protect Europe’s 
sovereignty and cultural diversity

Creative Europe 2021-2027 with three sub-programmes: Culture strand, Media strand  
and cross-sectoral strand

Related SDGs:
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3. INDUSTRIAL TRANSITION

0MRIW�SJ�[SVO BO +8 (8

01
6WUHQJWKHQ�WKH�EXVLQHVV�VHFWRU�WR�WDNH�RQ�ODUJHU�SURMHFWV��ODUJHU�FRPSDQLHV�RU�
SDUWQHUVKLSV�EHWZHHQ�FRPSDQLHV

02
(QJDJH�PDMRU�ȆSOD\HUVȇ�DWWUDFWHG�E\�RXU�HFRV\VWHP�RI�VHUYLFHV��YDULHW\�RI�ȴOP�ORFDWLRQV��
DQG�UHJXODWRU\�IUDPHZRUN

03
&UHDWLRQ�RI�VSHFLDOLVHG�FRPSDQLHV��VHUYLFH�HQWHUSULVH��ȆVHUYLFH�LQWHUQDWLRQDOȇ���ZKLFK�
FRPSHWHV�ZLWK�WKH���PDMRU�ȆSOD\HUVȇ��FRPPXQLFDWLRQV�HQWHUSULVH�VSHFLDOLVLQJ�LQ�
SURGXFWLRQ�H[SORLWDWLRQ

04 'HYHORSPHQW�RI�WKH�GLJLWDO�DQLPDWLRQ�DQG�YLGHR�JDPHV�LQGXVWU\

05
3URGXFH�FRQWHQW�WKDW�KLJKOLJKWV�RXU�QDWXUDO�DQG�FXOWXUDO�ODQGVFDSH��ZKLFK�IDYRXUV�WKH�
positioning of Navarra and enhances its tourist appeal

06
$SSO\�FUHDWLYLW\�DQG�DXGLRYLVXDO�SURGXFWV�LQ�RWKHU�VHFWRUV��WUDLQLQJ��PDUNHWLQJ��FXOWXUH��
WRXULVP��KHULWDJH��JDPLȴFDWLRQȐ�

07
'DWD�H[SORLWDWLRQ��%LJ�'DWD��DQG�$Ζ�DSSOLFDWLRQ�DFURVV�WKH�HQWLUH�YDOXH�FKDLQ��IURP�
DXGLHQFH�DQDO\VLV�WR�FRQWHQW�JHQHUDWLRQ�DQG�FRQQHFWLQJ�ZLWK�YLHZHUV��FDSWXULQJ�
HPRWLRQV��NQRZLQJ�SUHIHUHQFHVȐ�

08
8VH�RI�QHZ�WHFKQRORJLHV�WR�JHQHUDWH�FRQWHQW�RI�JUHDWHU�LPSDFW��YLUWXDO�UHDOLW\��
DXJPHQWHG�UHDOLW\��KRORJUDPV��DQG�PRUH�VRSKLVWLFDWHG�UHFRUGLQJ�GHYLFHV�Ȑ�

Note: BO: Business Opportunity   GT: Green Transition   DT: Digital Transition


